A History of Helping
Our experience in long term care insurance, mortgage insurance, life insurance, annuities, and lifestyle
protection insurance and commitment to our communities goes back much further than Genworth
does. Our IPO in 2004 was just the beginning of a coalition of established businesses, stronger together
and focused on helping more people around the world become more financially secure, self-reliant,
and prepared for the future. The following is a selection of our efforts to help our policyholders, our
customers, and our communities over the past 10 years.

1871: First Life Insurance
business written
1928: First Annuities
business written

1961: First Mortgage Insurance
business written

1972: First Lifestyle Protection
Insurance business written

2004

1974: First Long Term Care
Insurance business written

MAY 25, 2004:
Genworth Initial Public Offering (IPO)
The largest initial public offering of 2004,
even surpassing the Google IPO.

2005

APRIL 2005:
First Cost of Care Launch as Genworth
An annual survey of the cost of
long term care services across
the U.S. to help Americans
appropriately plan for the
potential need of long term
care in their preferred location
and setting.

JUNE 2005:
Alzheimer’s Association Partnership
Begins

NOVEMBER 2005:
Genworth Foundation Established

FALL 2005:
Bi-annual Metropolitan Condominium
Outlook Released
An in-depth analysis of the Canadian housing market
at the national, provincial, and metropolitan levels,
connecting the economy with housing market activity.

2006

APRIL 2006:
Total Living Coverage Product Announced

2007

A comprehensive insurance solution that creatively
merges features of universal life insurance and long
term care insurance into a single product.

OCTOBER 2007:
First Annual Meaning of Home Contest

2008

A writing contest for students in
Grades 4, 5, and 6 to submit a
written essay about what home
means to them for a chance to
direct $60,000 to a Habitat for
Humanity Canada build and
receive a pizza party for their
entire school.

The charitable arm of Genworth Financial,
committed to improving the world around us
by investing in organizations that are making
a difference in communities where we live
and work.

MAY 2007:
Putts4Charity® Program Launched
Genworth’s Putts4Charity,
in partnership with The Tour
Players’ Foundation, involves
both European Golf Tour
Professionals and golfing
spectators in raising money for
several non-profit organizations.

JUNE 2008:
First Annual Consumer
Vulnerability Index
This index tracks consumer financial
security and vulnerability in countries
around the world.

SEPTEMBER 2008:
Homeownership.ca Launched
An online resource to help Canadians
build their knowledge of the
homebuying process and make
their homeownership experience an
informed and responsible one.

2009

DECEMBER 2008:
Surpassed $10 Million in
Contributions to Our Communities
Through Genworth Foundation

APRIL 2009:
Let’s Talk — LTC Resources Released

APRIL 2009:
First Foreclosure Prevention
Scorecard
A report that covered state-by-state trends
in Genworth’s homeowner assistance
efforts during the Financial Crisis.

MAY 2009:
Restore the Dream Website Launched
An online resource launched during the
Financial Crisis that provided access to the
economic data that helps guide our prudent
decisions in home loan underwriting.

A suite of useful conversation
starters and planning tools
to help individuals have
the potentially awkward
conversations with loved ones
about planning for long term
care.

JUNE 2009:
First Annual Global Month of Service
While we strive to make a difference all year,
employees come together each June for our Global
Month of Service. Reaching out and giving back
to our communities is a unifying experience that
connects employees from around the world for one
common goal: to make a difference!

JULY 2009:
Let’s Talk —
 Retirement Resources Released
A set of useful planning tools, tips, and insights to help
those planning for retirement more effectively address
one of life’s biggest decisions.

2010

APRIL 2010:
Homeownership Education Week
Launched in Canada
SEPTEMBER 2010:
First Streets Ahead Report
The bi-annual report discusses
the results of the Genworth
Homebuyer Confidence Index,
a survey of over 2000 existing
and potential homebuyers on
their own mortgage and market
sentiments.

An annual week-long series of events
and publications to promote responsible
homeownership and provide education for
homebuyers and industry professionals.
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SEPTEMBER 2010:
Beyond Dollars Research Shared
Research highlighting the impacts of long term care:
career, family, financial, logistical, emotional, and
health-related.

OCTOBER 2010:
Bi-Annual HomeOwnership Digest
Launched in Canada

OCTOBER 2010:
My Money, My FutureSM Launched
An educational initiative
designed to help students and
teachers better understand
personal finance and economics,
while supporting the use of
cutting-edge technology in
the classroom as a powerful
teaching tool.

NOVEMBER 2010:
Let’s Talk — Life Resources Released

2011

A full set of useful tools and resources to
enable conversations that help individuals
evaluate their need for life insurance.

MARCH 2011:
LifeJacket Research Shared
A snapshot of the life insurance coverage
gap in the U.S. adult population overall,
and for a subset defined as “Main Street”
(household income between $50,000 and
$250,000).

OCTOBER 2010:
Barriers to Homeownership Report Released
A paper examining the extent and characteristics of the
collapse in availability of low down payment mortgages,
as well as policy options that could help to restore the
ability of first-time buyers to become homeowners
without having to provide a substantial deposit.

NOVEMBER 2010:
First Annual Home Grown: Mortgage
Industry Perspectives Report
A comprehensive overview of the opinions of
lenders, brokers, and industry figures towards
the mortgage market in terms of credit demand,
channels, affordability, and innovation.

FEBRUARY 2011:
Live+Well Offering Announced
A health education program, in partnership with the
Mayo Clinic, that brings premier wellness-related
content to long term care insurance policyholders —
and the first time a leading long term care insurance
provider has collaborated
with a healthcare organization
to encourage healthy living.

AUGUST 2011:
Privileged Choice Flex Product Announced
SEPTEMBER 2011:
Homebuyer Privileges Program Refreshed
A patented program
that offers homebuyers
discounts and rebates —
valued up to $3500 — on
the things they need most
for their new home.

Genworth’s Homebuyer Privileges® discounts
can fill a home — top to bottom!
Homebuyer Privileges is a Genworth-exclusive program that leverages the buying power of new
homeowners to negotiate unique discounts from top merchants. See the complete list of offers once
you register at www.homebuyerprivileges.com.

A comprehensive long term care solution allowing
consumers to more easily choose a long term care
insurance plan that best suits their lifestyle and
budget, while addressing a key concern preventing
many consumers from purchasing long term care
insurance — the perception of no immediate benefit.

OCTOBER 2011:
Completed 100,000 Workouts in the U.S.
Allowing the Borrower Stay in Their Home
Homebuyer Privileges is offered through participating lenders. Contact the ActionCenter® at 800 444.5664
with any questions.
Offers and participating companies are subject to change without notice.
Eligibility conditioned only upon customer demonstrating intent to either purchase or refinance a home. Purchase of private mortgage
insurance not required. Homebuyer Privileges is protected by U.S. Patent # 7,219,070. All rights reserved.
7802194.0911
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Making a difference for homeowners during the biggest
financial crisis since the Great Depression, Genworth’s
U.S. Mortgage Insurance’s Homeowner Assistance team
completed 100,000 workouts that allowed troubled
borrowers to stay in their homes.

DECEMBER 2011:
First Fixed Index Annuity Product,
SecureLiving®, Launched
A suite of products designed for
consumers weary of investment volatility
and eager to protect their money from
unpredictable market fluctuations.

2012

OCTOBER 2012:
Turnaround Strategy Announced
A declaration of focus on our core businesses:
life insurance, long term care insurance, and
fixed annuities in the U.S.—as well as mortgage
insurance around the globe.

DECEMBER 2011:
Surpassed $20 Million
in Contributions to Our
Communities Through
Genworth Foundation

NOVEMBER 2012:
Putts4Charity® Reached €1 Million Donated
Donation totals from the Genworth Foundation as part
of the Putts4Charity program total over €1 million since
the program began in 2007.

DECEMBER 2012:
CapMaxSM Investment Strategy Announced

2013

A unique, patent-pending interest crediting
methodology available on our SecureLiving® Index
Annuities that is designed to take advantage of periods
of positive momentum in the S&P 500 Index to create
the opportunity for greater growth potential.

JUNE 2013:
Index Institute Launched
A first-of-its-kind virtual
community for producers to help
them educate their clients about
the benefits of index products.

JANUARY 2013:
Psychology of Financial Planning
Research Launched
Research conducted to gain insights into
the psyche of Americans about what
prompts or restricts them from planning
for their financial futures.

JUNE 2013:
Asset Builder Index UL Product Announced

JULY 2013:
100,000 Refinance under HARP
Genworth’s U.S. Mortgage Insurance’s
Homeowner Assistance team completes
100,000 mortgage refinances under the
Home Affordable Refinance Program (HARP),
designed to help people get a new, more
affordable, more stable mortgage when the
value of their home has declined.

NOVEMBER 2013:
The Future of Retirement Income Study Shared

A product developed in response to consumers’
demand for life insurance that is flexible enough to meet
multiple needs in a single product, as well as a desire for
more growth potential than is currently available with
traditional fixed life insurance products and less risk than
variable universal life insurance.

AUGUST 2013:
Rate Express Mobile App Released
An offering that helps lenders close loans faster by
letting loan officers and processors quickly compare
Genworth mortgage insurance rates or obtain a rate
quote using their smartphone or tablet computer,
providing more functionality and features than any
competing mobile MI rate tool.

This primary research study delves into people’s
perceptions about retirement and reveals the accuracy
of their predictions.

NOVEMBER 2013:
LMI Toolkit Launched in Australia
DECEMBER 2013:
Trained More than 53,000 U.S.
Mortgage Lenders in 2013,
The Highest Annual Total to Date

2014
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Helping mortgage lenders and servicers
improve their efficiency, improve their loan
quality, and stay current on the mortgage
and mortgage insurance industries, market
conditions, and regulatory environment.

An online repository of tools and resources
designed to provide information to
lenders, brokers and homebuyers alike
about Lenders Mortgage Insurance (LMI)
and the mortgage market.

MAY 2014:
Completed 150,000 Workouts in
the U.S. where the Borrower was
Able to Stay in Their Home
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